Elsje de Jager

33 Westbury Road   Croydon   CR0 2ES

07825 880 263  020 8239 0856  elsjedj@gmail.com

PERSONAL STATEMENT:

I am a very loyal, hardworking, creative and energetic individual. I am friendly and love working with people and have great interpersonal skills.  I enjoy teamwork (although I'm very capable of managing individuals and individual projects) and a busy, dynamic working environment. I am dedicated, responsible, a fast learner, very teachable and reliable.  I can think out-of-the-box and am organised, resilient and have a very friendly disposition. I definitely consider myself an asset to any organisation or team as I am polite and punctual, have a great work ethic and am confident and intelligent. I am also a persistent problem solver with good communication skills and have a self-motivated approach. I am passionate about my work, and love the industry – even though it is cut-throat and stress loaded! It is where I thrive…

SKILLS:

· computer literate - I have worked with various computer programs, operating systems and company specific interface software. Proficient in Microsoft Office suites, CorelDraw & the Adobe Creative Suites;
· drawing – experienced in illustration: anything from haute couture to clear technical sketches;

· garment construction – having made wardrobes full of garments, I fully understand garment construction. This aids a lot in the design process as designing with knowledge and understanding of labour in garment construction aids in both minimising garment cost and effective garment production;

· pattern construction – I have ample experience in manual pattern construction and quickly adapted to doing minor alterations on Gerber systems. I have experience with the responsibility of final approval of pattern nests before sending them out for production;

· fit approvals – having a good eye is important when approving fits and seals. Knowing where adjustments should be made and having the skill to approve a garment (for both aesthetic value and technical specs as per the customer’s requirements) takes experience, skill and confidence;

· creative – this is perhaps the MOST important skill, as designing to trend is one thing, but making your garment/range stand out above other high street / main stream options available can be tricky... For this creativity is essential;

· eye for detail – another underrated skill, but one I rely on consistently... This allows you to spot errors instantly, take note of a trim/detail that can turn a regular garment into a highly desired item and make you seem clairvoyant when identifying new trends/ ranges;

· strong personality – this is certainly an asset as the industry can be cut-throat with a broad spectrum of personalities... I can hold my own and get along well with people - without being an ogre or a doormat;

· good instincts - often you have to persuade an unexcited audience / buyer of the benefits of a design/range... As an individual you need to know when to push design ahead, and when to retreat and go back to the drawing board; 

· highly organised - I am good at balancing more than one task simultaneously and balancing the needs of different people and varying agendas.  The juggling of communicating with multiple suppliers, planning and organising of production, and the designing of a new range in the same timespan (at Indygo Artwear), meant that I had to be extremely organised and appreciative to the importance of attention to detail;

· good time and project manager – I am used to creating long-term strategy plans and critical paths (and STICKING to them) to ensure that key deadlines are met. Multi-tasking is essential in this industry;

· good analytical skills - I enjoy working with information from various sources and can assimilate, analyse and communicate data in a number of formats;

· good communication skills - I am able to communicate effectively and am very good in painting a verbal picture for an audience that is not necessarily creative. Getting the message across accurately is probably one of the hardest tasks in the design process, but I communicate efficiently on all communicative platforms (letters, memos, e-mails, telephonically, in meetings, and to audiences at presentations);

· great team player - I am a constructive team member, contributing to the success of my team;

· good leader - I am a very good motivator and am very encouraging to others, whilst taking the lead. Also I am used to working in a large cross-functional team (supply chain, marketing and finance) to ensure successful product launches and therefore I am used to adapting to different team dynamics;

· good initiative - I have the ability to see opportunities and to set and achieve goals;

· a great problem solver - I am very good at thinking things through in a logical way in order to determine key issues, and solving problems – a huge advantage of creative thinking;

· flexible and adaptable - able to handle change and adapt to new situations;

· self-awareness - I know my strengths and limitations.  I know the strength of my skills and having the confidence to put these across, I have the ability to execute them to their full advantage;

· committed and motivated - I am energetic and enthusiastic in pursuing projects and tasks, and have the stamina to work in a fast paced team;

· great interpersonal skills - able to relate well to others and to establish good working relationships;

· culturally aware – I have worked with companies around the world (particularly China, Japan, India and Africa, USA and Europe) and have learnt to adapt my communication style  to suit different audiences;

· strong negotiating skills - I understand how to use levers to win a negotiation and also understand the need for a win/win outcome to ensure future success.
EMPLOYMENT DETAILS:

Employer:


Fashion Fantasy by Barbara 

(http://www.ffbybarbara.com)

Date of Employment:

March 2010 – August 2010

Position and duties:

Design Manager

At Fashion Fantasy designs tended to be very flamboyant, intricate and feminine- all adapted for the unique figure as it focused on a very specific niche in the Made-to-Measure clothing arena... This was a short term project and my responsibilities included: Generating new designs, pattern construction, sourcing of raw materials, garment assembly, managing the order book, advertising, customer liaison, product branding and dispatch. 

The challenge of the technicalities of producing such unique garments was fun and stimulating.

I loved the creative freedom that was part of my job and the lack of any technical procedures allowed me to fill a blank canvas and generate new systems. I was happy with the end result of a well-oiled and smooth running operation. At Fashion Fantasy I was also the driving creative force in charge of renovating the website… Working closely with the Programmer I was in charge of designing all new graphics, revised text and the general new art direction of the company regarding advertising – including newspaper, magazines, postcards, flyers and business cards.

Employer:


Careline Services  


(http://www.careline-services.co.uk)

Date of Employment:

November 2009 – March 2010

Position and duties:

Service Professional (Temp)

At Careline Services I worked on the Sky Television campaign.  This was an outbound service to existing customers that served both a sales and customer service purpose. I proved excellent presentation skills with satisfied customer outcomes on a daily basis and my responsibilities were quickly expanded by helping with the on-floor training of new agents coming to grips with the product and services, as well as the operational systems.

Understood and effectively executed Quality Assessment Requirements of my employer, assisted team members and new agents in their execution thereof and consistently have been able to make and improve my high scores on Quality as well as all OFCOM rules and regulations.
As a sociable individual I built strong relationships with team managers, trainers and co-workers.
Employer:


The Listening Company  


(http://www.listening.co.uk)

Date of Employment:

November 2008 – October 2009

Position and duties:

Service Professional

It was need (rather than desire) that made me accept a job in a call-centre… It proved to be a very interesting market segment of industry and I truly learned a lot – acquired a load of new skills!

At TLC I worked on the Inbound Call Campaign for Sky Television. It was my responsibility to upsell the customer’s current portfolio. I proved excellent presentation skills with high sales figures in a highly driven telesales market. My performance enabled the floor managers to shift me around on various campaigns, and I proved to be resilient and capable as I excelled in these campaigns i.e. revenue products, acquisitions, customer services, upgrades and product information - proving a clear understanding of the product and systems.

I proved a solid understanding of the Quality Assessment Requirements of Sky Television (main customer of my employer) and have been able to meet high scores on QA while maintaining my daily statistics and meeting the OFCOM rules and regulations (no easy feat!!!)

As much as this was never my dream job / industry sector I loved working as part of a well performing, fast-paced sales driven team. I got along great with my team managers, trainers and clients and this proved valuable in order to develop the enterprise for TLC. Good communication skills with a clear and colourful voice made me well equipped for this business sector.
Employer:


Indygo Artwear  



(http://www.indygo.co.za)

Date of Employment:

August 2006 – August 2008

Position and duties:

Designer

Indygo Artwear is a well established boutique in South Africa, exporting to Europe, USA and the Middle East (similar to Balu). I was employed to start brand new accounts for Girls wear & Boys wear as a more funky / trendy / hip and overdyed alternative to the widely known Indygo Artwear label. With a small infrastructure this required skill and experience over the entire spectrum of garment production – from design stages to delivery. My role was very involved, akin to that of Project Manager. I was solely responsible for my ranges and my duties included:

· All design responsibilities:

· Designing all aspects of Ranges (ages: 0-3 mths to 11-12 yrs) from concept design to garment production,
· Colour ranges, Labdip approvals, Artwork approvals,
· Sourcing new fabric and trims, as well as designing and organizing production of handmade trim,
· Managing and controlling initial sample sets (also Designing and creating initial handwork to these),
· Presentation of ranges to various buyers,
· Styling of, and coordination of photo shoot at end of range review for seasonal catalogue,
· Liaising with buyers with in store sell-through detail of previous season,
· Planning Seasonal Buy for certain outlets.
· All Garment Technician duties:

· Technical CAD drafting and Spec sheets (of use to other departments and CMT factories),
· Fit Approvals, Seals and Appraisals,
· Block development,
· Liaising with factories regarding garment construction,
· Conducting Factory visits and comparison of production and sealed samples,
· Ensuring correct label details are on garments (fabric content, washcare and Country of Origin),
· Ongoing development of technical standards,
· Organising and overseeing mini-production run of duplicate sample sets (selling samples for reps),
· Setting up systems for costing, grading and production handover (i.e. a Manufacturing Pack),
· Assembling and compiling of Manufacturing Packs.
· All Graphic Art:
· CAD drafting (Corel Draw, Adobe Illustrator & Photoshop),
· Designing placement artworks and rotary prints (fabric printing),
· Various swingtickets, logos, labels and business cards.
· All Patternmaking - Managing Patternmaking Department:
· Overseeing and Altering First Off Patterns,
· Establishing Grade Rules,
· Overseeing Grading and Approval of nest before production commence.
· Costings (including labour breakdowns, ratings and price negotiating of all outwork) of all items,
· Process incoming orders, data capture and analyse data for production purposes (planning & ordering), 
· All Planning and Production Coordinating:
· fabric orders, 

· trim orders,
· fabric printing,
· cutting schedule,
· CMT schedule and pace of delivery,
· Dyehouse schedule,
· Garment outwork,
· Finishing, QC and packing.
Employer:


Capestorm Outdoor Apparel

(http://www.capestorm.co.za)

Date of Employment:

March 2006 – July 2006

Position and duties:

Design Administrator/Junior Designer

Capestorm is known for the Technical Innovation of their garments. Revolutionising snow suits for Everest climbs is one of many achievements and I added new depth to my design and technical skills there. Duties:

· Setting up systems for Imports and Specification Packages

· Range planning

· Labdip and Artwork approvals

· Various design responsibilities (Standing in for Designer in his absence)

· Appraisals / Assessments of submitted samples from foreign suppliers

· CAD drafting

· Approval of pre-production samples

· Red Seals

· Trim approvals

· Installing various filing systems

Employer:


Naartjie Clothing


 
(http://www.naartjie.com)

Date of Employment:

October 2005 - March 2006

Position and duties:

Accessory designer / Assistant Boyswear Designer

Naartjie is a very successful children’s wear franchise – very popular in South Africa and the US. They are known for their creative, comfortable and durable garments. My duties included:

· Assisting Head Designer with the new range – from initial concepts to getting samples ready for review,  

· Designing all accessories and knitwear for every range, 

· Sending out concept sheets for Developing styles to various suppliers in India or China,
· Taking responsibility for the entire range - post review.  This included:

· Designing all re-styles and managing the creative and technical changes to the range,
· Fitting and altering of all garments post review,
· Sealing of all styles and approving all artworks for Handover to Production,
· Dealing with production problems of ranges in production.
· Meeting very tight deadlines to present a re-review within 4 working days after original review,
· Sourcing of trims and fabrics,
· Managing all correspondence with USA buyer (usually via e-mail – aided by digital photos, CADS and scans),
· Communicating with suppliers on the development of various styles (regarding fit, colour & artwork approval),
· Fitting and altering counter samples from our suppliers in India or China and noting all changes,
· Developing placement prints, overall prints (fabric), embroideries, and other embellishments with Artist,
· Testing and experimenting with new washes and overdye techniques as well as testing their reaction to   

        the relevant fabrics and colours pertaining to each range,
· Guiding the data capture department regarding technicalities while compiling Manufacturing Packs.
Employer:


RW Design Co.
Date of Employment:

June 2003 – September 2005

Position and duties:

Listed below

RW Design Co. is a design centre who produced ranges for several chainstores in South Africa. These included Woolworths (similar to Marks & Spencer), Pick’nPay (Tesco), and Mr Price (Primark).

I was recruited in my final year of Fashion Academy and started out at RW Design as a Designroom Assistant.  Within 3 months I was promoted to a Junior Designer and 4 months later I headed the Imports Design Account – which today sustains most of the company's profit...

1.  Imports Designer -   Managing the Imports account for Ladies, Kids and Infants involved:
· Identifying trends to our buyer,

· Developing styles developed thereof with our various suppliers in either India or China,

· Developing prints, embroideries, and other embellishments,

· Introducing our buyers and in-house designers to existing stock samples from our Import Suppliers,

· Correspondence with agents, suppliers and buyers,

· Typing up all information (size specs and grade, clear production instructions, trim info, fabric construction, 
         outwork details (wash/dye/other processes), artwork details, etc) into neat Manufacturing Packs,

· Technical Sketches,

· Confirming orders, 

· Giving suppliers packing instructions,

· Fitting & altering Counter samples - attaching a Quality Audit Report / Appraisals on them,

· Maintaining all files and Design & Order Outlines.
2.  Junior Designer -  Assisting the Head Designer with her Ladieswear account 

· Requisitioning of new styles, 

· Identifying trends and prints,

· Improving fit & quality of garments,

· Sourcing of trims,

· Organising our buyers’ review samples, rail samples and advertising samples,
· Maternity cover for Infants account,
· Range planning with buyers,

· Make up initial sample range,

· Correspondence with suppliers and agents.

3.  Designroom Assistant - General Admin Management in the Design room:

· Filing,

· Making Range Outlines,

· General correspondence,

· Wardrobe / Archive Manager (maintaining our local and overseas sample storerooms,

· Assisting the In-house designers with their various accounts in Menswear, Boyswear, Sleepwear & 
       some Girls- and Infants wear, and managing these accounts in their absence,

· Sketching & Requisitioning of styles,

· Following up on cutsheets,

· Arranging review samples for our customers,

· Booking in and storing of all bought samples.
TERTIARY EDUCATION:

College attended:
Cape Academy of Fashion and Design (2001 – 2003)   (http://www.amelia.co.za)                                                                                                                              

Qualification:
Diploma in Fashion Design & Generic Management 

Modules:   


  1.  Construction of patterns for Clothing and Accessories


        (Garment construction, techniques & sequences; Measurement & Basic Block Construction; Manual Pattern Development;

             Pattern grading & rating; Computer Aided Pattern Development)


2.  Production of made-to-measure fashion

      (Instruct production from design plan; Manage production of fashion products; Deliver fashion products to market/client)


3.  Design & Environment in the fashion Industry


         (Envisioning the Fashion Industry; Process of Fashion Designing; Fashion Illustration)



4.  Communication in the Fashion Industry


         (Oral Communication; Communicating Fashion Design; Written Communication for the Business Environment; Basic

              Computing -including Word, Excel, PowerPoint & Corel Draw; Basic Computer Skills for Business Management)



5.  Management of Production Teams and SMME in the Fashion Industry


         (Self Management; Entrepreneurship; Participation in and Management of Small Groups and Organisations; SMME and 

              Organisational Management)

    Extra Courses:   Entrepreneurial course - University of Cape Town’s Graduate School of Business.

University attended:

University of Stellenbosch (1999 - 2000)

Degree:


B.A. LLB (uncompleted)

School Attended:

Hermanus High School (1994 – 1998)

Level:


 
Matric (A Levels)

REFERENCES:   Available on request



